UX/UI DESIGN AND PROCESS

Jake Kahana



WAGEGOAL

Wa g = G oQ I Web Application

[ was brought in for the last 2 months before launch to help with UX,
front end design and user testing on WageGoal. It’s a web app for a
Creadit Union in Washington Heights that help low-income
individuals manage their money better.

[ designed prototypes in Sketch and Invision. I helped with user
testing and contributed design and code in Javascript, CSS/Less and
HTML/HAML; and the app was built in Rails.



WAGEGOAL

Website WageGoal for Catholic Charities of Fort Worth

sg

Same Pay. More Power. -

Access your hard-earned pay on your own schedule.

Control your money to pay bills on time;avoid debt and save.

WageGoal gives you:

On-Demand Pay. Trusted Guidance. "This gives me a way to
resolve everything. | can pay
+ No more . . . .




WAGEGOAL

Design Sprint Process
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WAGEGOAL

Invision prototype (with annotations
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WAGEGOAL

Website pages

WogeGoal for Cothole Charities of Fart Worth

Same Pay. More Power.

Take control of your money. Pay bills on time. Avold surprise fees. 5’

WoageGoal Gives You

4| v

On-Demand Pay Trusted Support
~ Mo mare waiting until payday to get ~ Geta cosh flow snapshat of your
pakd Income. bills and expenses.

« Mo more predatory loans or cOStY 1885, 4+ Gt help with decisions thot alfect your
Access the money you've olready osh fiow:
eamned.

How WageGoal Works

Access Your Woges Before Payday ~ Support When You Need It

“This gves me @ way to resate
everything. | can pay ol the bills
withaut thinking. ‘O | have to
wnit for the 15th or 30th." ) can
fake care of them ait*

Your Cash Flow in o Simple

Once you a 10 your bank

Flexwage Paycord in the mail. This card is o mm:mmmrmnmsmbmmn
speciol debit cord that links to your you might need help. WeTl text you 10 make

company's payroll. If you ever need your sure we have up-to-date information. We'll
earmed wages before payday, you can also let you know when o bill's coming due
transfer them onto this cord, of # we detect a cosh fiow crunch.

[ ————

Take Action

In a cosh flow crunch. WageGoa! will help
‘you work through your best options,

transfering eomed wages to your
[Paycord for a $5 fee. You con use the
FlexWoge Paycord just like any other debit
«cord to pay bills or cover expenses.
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WoageGoal was developed through a powerful
partnership between the non-profit Neighberhood Trust
Financiol Partners ond Flexwage, two companies
committed to financial health,

Ready to access your hard -eomed pay on your scheduie?

WogeGoal helps you Mmanae your cash
flow each pay penod by §iing you an
Gverview of your incame and expenses.

WogeGoal for Cathalic Charities of Fart \Warth

So Glad You're Here!

Reqgistering s e

8 .-
W'l ask for your SSM and date of birth so thot WogeGoal can connect with

your employer’s poyrol, allowing you access 10 your eamed wages.

Learmn made ohout security

D (2) Setup messaging

We'll ask for your mobile number so we can text you status updates about
how and when to use WageGoal.

(a) Link your bank account

m Have your bank account username and password ready, so that you can link.
your account to WogeGoal. This allows WogeGoal 1o build your cash flow
snapshot by tracking your transactions.

% (4) Confirm or add bills
We know your bank transactions can only tell us o much, so fill in the gaps

and let us know about ather bills or expenses that you have.

[:E:) Review your cash flow snapshot and get your
FlexWage Paycard in the mail

Onee you receive il call to activate your card. With WogeGoal's cash flow
snapshot and messaging. you will now be oble to occess your camed wages
wihen you need them.

Questions? We're standing by.

Ready to begin?




WAGEGOAL

Website Screens




Facebook for Nonprofits

FACEBOOK
Website

To help Facebook support millions of Nonprofits, they built several
new products including a "donate” button and faster ways to serve
the causes. They also approached Matter Unlimited, where I was the
creative dircor, to tackle the information-heavy website called
Facebook for Nonprofits.

I creative directed the site, working with a team of UX and UI
designers, full stack coders and strategists to take over 50 pages of
copy and translate it into a well-designed, simple website that makes
learning how to use Facebook easy. I also helped lead user testing.



FACEBOOK

Website

[E3 Nonprofits on Facebook

Learn the Basics Raise Awareness Activate Supporters
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FACEBOOK

Branding

LOGO

COLORS

WHITE

facebook for nonprofits
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FACEBOOK

Wireframes

Facebook for nonprofits

Define your
Objectives

Selvage small batch cornhole
pop-up, keytar cronut leggings
heirloom slow-carb everyday

Foiworih e gt D | G e T T )

What would you like to leam about?
SELECT ALL THAT APPLY

Gt Started Fraiod Awaraniss Activate Supporture Raize Funds

LEASN ABCUT FACEBDCK PRODUCTS.
Selvage small batch pop-up, keytar cronut

heirl slow-carb yday carry
tacas austin,

Product / Service Page Product / Service Page Product / Service Page
Hara ia the Pradet / Tops Pags Here s the Praduct / Tapic Paga Hars Is oy Product / Topie Pags
Buascripteen Dracription Dracription
Product / Sarvice Page Praduct / Sarvice Page Praduct / Service Page
el Topk Page Ha ! Tagse Pagge Husw b the Produet / Topie Page
Daserigtion Dheacrigiion Duseriptin
— R S * S P T

‘Gt Started Fiaive Awareness

le Supporters

Drive Pecple to Action Track actions on your website

Organize Volunteers with Groups | Reach back out to site visitors

Host Events

Raise Funds

Accept Danations Tum Supporters into Donors

Run Fundraising Campaigns



FACEBOOK

Responsive Pages

Tools & Products

See all tools & products (3)

Learn the Basics

o Pag




FACEBOOK

Website Pages

Raise Awareness

3. Show a Clea

4 tevspire People to Share Their Stories

ty Biligluntsar Day

1. Send O
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FACEBOOK

Website Pages

Croute a Page

Create a Page

Create A Page

Choose A Page Category

Choous Company, Organization or
snstiwtion. o you choose Cause or

Success Stories
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NBCUniversal /55105 ©o°P

We worked with NBCUniversal and their social impact efforts in
Spring 2015. I creative directed a team of 5 designers, producers, and
developers to develop the idea through execution. It was based on
the insight that the more good we see in the world, the more we’re
motivated to do good ourselves. The web app integrated with Insta-
gram’s API to allow users to like good deeds posted on several of our
hashtags, or capture and share their own.

I oversaw the concept, design and production and conducted user
testing.



SHARE THE GOOD

Web App Homepage




SHARE THE GOOD

User Journey and Wireframes
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SHARE THE GOOD

Wireframes

sesec Varizon F 605 PM

sharethegood.com

i, NBCGOOD

ABOUT THE PROJECT

#ShareTheGood
##WaterMonth
#Earthweek
#MothersDay

#RedCross

#Awareness

ia follow @nbcugood
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sharethegood.com
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#regram (@regularuser doing something

good for #earthweek

\ 4

Like the Good to show your support

ia follow @nbcugood
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Share the Good and inspire your friends

ia follow @nbcugood
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Mow go Capture more Good on Instagram
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SHARE THE GOOD

Instruction Screens
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SHARE THE GOOD

Web App Screens
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MY BROTHER'S KEEFER

—

MY BROTHER'S KEEPER
Branding + Website

In 2015, [ was a creative director on the first VR film to feature a
president. We worked with the Clinton Global Initiative to showcase
some of the progress they’re making with partners in East Africa. Not
only did we create a VR film that was nominated for an Emmy and
received numerous other accolades, but also created a whole brand
(Inside Impact) that included a website and series of other VR films.

[ created the wireframes for the website using Sketch.
I creative directed the site, branding for the site, as well as the story
and overall look of the film.



| AM MBK

Website

BECOME A MENTOR JoIN

! |

f

MY.BROTHER'S KEEPERNME
. ]

#lamMBK. Are you?




| AM MBK

Branding Guidelines

Overview

Primary logotype

MY BROTHER'S KEEPER

P

Brandmark

MY

e

Color Palette

rgb  35/65/111
cmyk  98/83/30/16

' hex  233e6f

rgb  0/0/0
cmyk  0/0/0/0
hex 000000

Wordmark

MY BROTHER’S
KEEPER

Typography

Gill Sans Light
Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Kk LI Mm Nn Oo Pp Qg Rr Ss

Gill Sans SemiBold
Aa Bb Cc Dd Ee Ff Gg Hh i Jj
Kk LI Mm Nn Oo Pp Qq Rr Ss

Partnerships

MBK logo always to the left and center aligned to the
partner logo. Tall logos and circle logos align to top of
text and bottom of underline. Wide logos align to top
and bottom of MBK.

Horizontal variation

Full color variation Tall Wide
e TERTS REETER " MY BROTHER'S KEEPER
/IW N /I“Bé
B&W variation

MY BROTHER'S KEEPER

MY BROTHER'S REEFER |

e &




| AM MBK

Branding Guidelines

Layout & Typography

Use Gill Sans as the primary typeface for all text,
headlines, subheads and body copy. Typeface weights,
spacing and character length vary depending on use.

Sample Applications

MBK identity and brand is used consistently

across all platforms.

Layout and Typography

Headline length is |3 characters long

eaders are
ourty two pt.

Sub headers are fifteen pt.

Line spacing
set to 46 pt.

Body copy is set in |2pt with a line spacing of |6pt,
with letter spacings of optical 0.The recommended
line length is 48 characters long.

Headers

Sub Headers

Body

Alignment

Case

Exception: use all cap

Instagram Facebook Mobile

o PHONE®

MYBROTHERSKEEPER

2182 3864 283
o + Follow




| AM MBK

Mobile Site

FULL NAME

EMAIL ADDRESS

#lamMBE. Are you!

YWe all need to step up and stand together. Join
the MBK community, spread the word and learn
how you can make a lasting difference by
becoming a mentor.




| AM MBK

Branding




inside impact

INSIDE IMPACT
Website + VR Experience

In 2015, [ was a creative director on the first VR film to feature a
president. We worked with the Clinton Global Initiative to showcase
some of the progress they’re making with partners in East Africa. Not
only did we create a VR film that was nominated for an Emmy and
received numerous other accolades, but also created a whole brand
(Inside Impact) that included a website and series of other VR films.

[ created the wireframes for the website using Sketch.
[ creative directed the site, branding for the site, as well as the story
and overall look of the film.



INSIDE IMPACT VR

Website

insideimpact

Inside Impact is a Virtual Reality (VR) film series by
featuring stories of positive social impact from around the globe. Our
goal is to increase empathy and drive action to better the condition
of our ever-changing interconnected world.

@MPANY TechCrunch

EST AP 9% covoo Bhm mem WSJ

insideimpact




INSIDE IMPACT VR

Website pages

Inside Impact is a Virtual Reality (VR) film series by
rh ial impact from around the globe. Our
drive action to better the c

of our ever-changing Interconnected world.

EMIANY

STORIES

SOLAR SISTER CHARGE STARKEY |

OMBA MARKET

EARING FOUNDATION

BILL CLINTOM ARPEARS (M
VIRTUAL-REALITY MOVIE ON
AFRICA

insideimpact

BILL CLINTON 5 THE FIRST U.5.
PRESIDENT IN VIRTUAL REALITY

BILL CLINTO)

N APREARS IN SHORT
]

VIRTUAL-REALITY MOV
PROMOTE PROJECTS IN AFRICA

ac

HILL CLINTON Amp .
WIRTUAL-REALITY MOVIE ON

WILL CLINTOM AR N
VIRTUAL-REALITY MOVIE ON
AFRICA

VIRTUAL REALITY PUT M
TOFACE WITH BILL €LINTON 1N

HIZ BFFICE

WANF TO VISIT EAST AFRICA WITH
RRESIDENT BILL CLINTOME JUST
PRESE PLAT

ELINFON BECOMES THE FIRST
PRESIDENT TO 5T6R INTO WIRTUAL
REALITY

| WENT TO Al

FRICA WITH BILL

CHARITIES USE VIRTUAL REALITY
TO DRAW IN DONORS

VR FILMS WORK GREAT FOR
CHARITY. WHAT ABGUT CHANGING
HINDS?

o

DOES DEVEL
VIRTUAL RE.

OPMENT MEED
LITWT




INSIDE IMPACT VR

360 Video Social Post and VR film

Clinton Global Initiative @ ol Like Page

September 25, 2015 - &

We invite you to take the first look at a forthcoming virtual reality film, "Inside Impact: East Africa.” Join
President Bill Clinton and Chelsea Clinton on their trip to East Africa in spring 2015, and see first-hand

insideimpac g 3 T : g
S'de'r”F'"-‘"'- how Commitments to Action made by CGl members are changing lives and empowering communities.

The “Inside Impact: East Africa” virtual reality film was produced and directed by Félix & Paul Studios in
association with M ss ng P eces, for Matter Unlimited's “Inside Impact” social impact project and virtual
reality film series. The full virtual reality film will debut on Sunday, September 27 at the CGI 2015 Annual
Meeting and be available exclusively on the Oculus Store for Gear VR Innovator Edition, powered by

Oculus.

Comment Share . -



THANKS!
Jake Kahana

JakeKahana@gmail.com
JakeKahana.com

@]JakeKahana



